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Email: info@digitalpicasso.com
                                                                                        Web: www.digitalpicasso.com
       
     Date:

Digital Picasso Design Strategy Planner

This Design Strategy Planner is specially modulated to capture the key information that we need to understand your business scope. 

The information we collect, along with other development tools will help us build your key Design Route.

Name:
Contact Number:
Email id: 

Company Name:

Web Site:
Country / City:
Do you require:
Branding :
Print Design:
Web Design Solutions:
Business Background

A.
What business are we in? (What needs does our business meet in the marketplace?)


(2–3 sentences)
	


B.
What services and/or products do we provide?


(1 paragraph)
	



Target Audience

A. What kind of audience are we targeting? What are its members' demographics and psychographics 

	


C.
What is our customer’s primary reason for buying or wanting to use our product or service?

	










D.
Why would someone prefer our offering versus that offered by the competition? (You might want to answer the section on competition and then come back to this question.)

	


Messages

A.
What does each of our identified target audiences know and believe about us today?

	


B.
What is the single most important message that we must communicate to ALL of our target audiences (e.g. young, experiences, energy sincerity etc?

	


F.
What happy clients do we have today that we can reference in our communications? What did they buy from us, and why are they happy?

	










G.
What kind of personality do we want to portray in our communications? What tone? What flavor?

	


H.
What is the net impression about our company or offering that we want clients and partners to take away after each interaction with our company?

	



Sales and Buying Process

A. What is the process for selling our services or products (list the key milestones in the process)? Do we use any of the following processes?

· Direct personal sale

· Direct online sale

· Indirect through channels

	


Branding and corporate identity applies to a vast part of the business development picture. Every piece of the brand composition plays a vital role in the overall developmental process of the brand. We request you to kindly fill us the below form as it will help us understand your brand mix much better.  

Below are a few possible deliverables we feel best required for any company / organization overlapping the startup / new enterprise or rebranding bracket. 

We request you to simply make bold the deliverables below and email the sheet back to us. Upon your feedback we shall come up with a costing structure that’s best situated for your company.
· Brand Brief

· Logo Design

· Tag Line 

· Visiting Card

· Letter Head

· Envelope 

· A4 Envelopes

· Bills 

· Challan

· Gate pass

· Identity Card

· Power Point Templates
· Wallpapers

· Mobile Wallpaper

· A4 Size Brochure (2 fold)

· PDF E-brochure

· Domain Name Registration

· Email / Server Space Allocation 

· Coming soon page

· 4 Pages Web Site (from the A4 brochure)
> Text – Shall be provided (Yes | No)
> Images – Shall be provided (Yes| No)

· Electronic Mass Mailer

· Ad Campaigns

Thank you.  You may email us the completed planner info@digitalpicasso.com 
We shall revert in 2 working days either thro mail or telephonic call.
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